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論文提要內容： 

水，是人類生活的一部份，古時候的人逐水草而居，是基於生活所

需；現代人親近水，則多了一份玩樂的意圖。世界上有許多以湖泊為基

礎的目的地其參訪人數已達數百萬，如英格蘭的湖區、芬蘭以及明尼蘇

達、匈牙利的湖泊系統、蘇格蘭、瑞士、北義大利、紐西蘭、加拿大西

部以及北美的五大湖等，因此，水對觀光客選擇觀光景點，有一定的影

響力，而湖泊無論在自然、人文、生活以及文化等方面，都有其一定的

價值。 

近年來國外學者對湖泊觀光的研究甚少，以歷史要素和文化價值、

觀光客行動和知覺以及計劃和管理議題三方面為主，相對於此，其旅遊

動機方面的文獻則較缺乏；國內研究更是付之闕如，故本研究以湖泊觀

光為主題，對觀光客進行調查。 

在研究設計上，參酌相關理論及文獻，本研究問卷內容包括旅遊動

機、利益追求與個人基本資料三部分。問卷分析方法主要以因素分析、

集群分析進行分析。抽樣方法採便利抽樣法，於日月潭文武廟、孔雀園

等湖畔景點進行問卷的發放。前測針對中國大陸的團體旅客，於 96 年

12 月 19 日至 24 日實施，信度分析結果皆良好。 
 
 
關鍵字：湖泊觀光(lake tourism)，市場區隔(market segmentation)， 
        旅遊動機(travel motivations)，利益追求(benefit-seekinhg) 
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ABSTRACT 

     Water is a vital part of human life. A lake, in terms of natural, human, life and 

culture, has its certain value. There are many lake-based destinations around the world 

for which tourism is significant such as the lake districts of England and the Great 

Lakes of North America. Therefore, a tourist’ choice of getting close to water in terms 

of lake tourism attractions is worthy of exploration. To date, scholars have started to 

study historical elements, cultural values, plans, and management issues for lakes. 

However, the study of tourists’ motivation on lake tourism is relatively scant. 

     Tourism scholars have long recognized the importance of studying motivations 

toward tourism destinations so as to contribute to the decision-making in tourism and 

consumer behaviors. Among segmentation variables, benefit-seeking is also considered 

as an effective segmenting tool to draw upon. As such, tourists’ motivations and 

benefit-seeking of segmented groups are discussed. Furthermore, the demographic 

variables of lake tourists based on segmented groups are also presented. 

     The survey instruments of this study are adapted from various studies. Along with 

a pre-test, the reliability and validity of questionnaires are examined prior to the formal 

survey. The sampling method adopts convenience sampling and questionnaires are 

distributed around tourism attraction sites around the Sun Moon Lake. The research 

subject is the Chinese mainland group tourists. The pre-test was conducted from 

December 19 to 24, 2007 and the reliability scores were satisfactory.  
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