W L ITABRAHE R L BAZAT W 4 108
—«'15'53 TS B
Fe(Be)sriem) @ ¢ B~ it A FF Flafilg 2 g9
BEPFFZRER 7B RS 28 DAL E - HYRE
4 L% hERR R REL
B BEPN G
R S AL S L VT U N R T
’{ e @O AHERLBRAME MR FIFREAY  FW o A
Fri2dEt ITRHEAEDERLBRREY " FLA24
;1'3 ?}I?%Aq 2 s FTHRELATZEZ SR EAPE AT AELE S
S0 RIEE B BRSP4 B B e e
Ho g R TRLE SR SRR RE S L S g
REREE * APy AraGtdiahg RRppR L 2 4pikt » Ak
g R

c11 c*ﬂ

WES [ 4g BRBREEMES . § o ERR LTS |4

R € R BT BFRG AR Y e andp R 0 A e

zém%%t%i’;wﬁi’ AR abAe Y AT AR P oenp
BEAFERLFR & AT A2 § E -

M43t HEAF (Virtual community) » 2 2% & (Loyalty) » &4 )
+f (Blue Shop)



The Research of Loyalty Research of the Membership in IT
Virtual Community — example of the Blue Shop

Student: Chao-Yu An Advisor: Prof . Yann-Jong Hwang
Chinese Culture University
ABSTRACT

In recent years the virtual community has become an important client source for
E-Commerce. When the number of the virtual community members reaches a certain
number, the loyalty of the members becomes the most needed thing. Nevertheless, in
the past literatures, many scholars geared toward the virtual community and its loyalty
during the researches, but few studied the quantification and actual practice of the mem-
ber loyalty. Therefore, this research mainly discussed the quantification of member
loyalty of the IT virtual community. The research methods were literature analysis, data
analysis, and questionnaire analysis.

The research procedures were mainly-divided into two stages: The first stage used
the literature analysis and past literatures to design-a quantitative index for the loyalty of
the members. Regarding the individual case - Blue Shop, | applied the member points
on the quantitative index of member loyalty, which was designed by this research. The
purpose was to first examine the quantitative result of the loyalty of the Blue Shop
members.

The second stage was first aimed at Blue Shop’s member points, and adjustments
were made. Then, according to the index set by this research, the advantages and disad-
vantages of the website were analyzed, and the site arrangement was re-planned. The
main purpose of this research was to increase the member loyalty of the IT virtual com-

munity, as well as creating the value of the IT virtual community.
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