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ABSTRACT

Tourism is a US$2-billion-a-day industry, engaging 1 billion people, every year,
across the world. It is responsible for a third of global trade in services. There has been
dramatic growth in outbound travel in recent years, fuelled by the region’s rapid eco-
nomic growth and rising income-levels. Traveling.has become as a general mood that is
more and more popular in these years. Because the ‘increasing number of traveling, the
requirement of professional leaders growing up-in the market relatively. The function of
the tour leader within the group. is considered to be /indispensable by the tourists them-
selves, and the quality of the tour-leader:can be a‘crucial variable; his or her presentation

can make or break a tour.

For someone who has higher the self-efficacy, he could encourage himself to
overcome difficulties and breach obstacles, which can work independent without other’s
help to achieve his job attitude. In order to understand the relation between self-efficacy
and job attitude, this research plans to use the viewpoint of tourist leaders to study the

relation between cognition of job characteristic, self-efficacy and job attitude.

This research adopts with convenient sampling. The research subject is tour lead-
ers who work in Taipei City. 450 questionnaires were issued in total, and 328 question-
naires were collected, 287 questionnaires were valid due to 41 answering incomplete

questionnaires.



After the survey of all questionnaires, SPSS 12.0 was used for the data analysis.
The statistics used involved descriptive statistics, reliability analysis, correlation analy-

sis, ANOVA, and regression analysis.

The results indicate that: (1) There is a positively relation between the cognition
of job characteristic and job attitude for tour leaders. (2) There is a positively relation
between the self-efficacy and job attitude for tour leaders. (3) There is a positively rela-

tion between the cognition of job characteristic and self-efficacy for tour leaders.
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