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A Study of The Relationship between Destination Image and

Tourist Experience Model among Business Travelers

Student: Tsai-Yi Shih Advisor: Prof. Yuan-An Liu
Chinese Culture University

ABSTRACT

There are at least two recommendations which have been imperative to future
tourism and travel research. One is that, to broaden the understanding of international travel
market, future research of tourist behaviors is suggested to make more efforts on tourists
who travel for business rather than leisure purposes. Secondly, the interrelationship and
complexity among tourist behavioral variables are still important. It is essential to integrate
variables and to clarify the contradictory ‘issues among the variables. The present study
attempts to, first, develop appropriate measurement of performance quality, experiential
quality, tourist satisfaction, and revisit intentions-for business travelers. Second, the study is
to investigate the relationships between destination” image and tourist experiential model
among business travelers. Valid data are obtained from 318 international business travelers
using purposeful sampling method. In comparison with previous literature, major results
indicate that corporate environment and government policy are perceived essential
performance quality aspects by business travelers, while humanity, natural scenes and local
people are favorable aspects for them to experience. Moreover, significant relationships are
also found between destination image and tourist experiential model. More discussions and

implications are provided.

Key Word : performance quality, experience quality, tourist experiential model, business

traveler, destination image
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