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論文提要內容： 

為了提升網頁的服務品質與提高使用者的網站態度，動態介

面代理人成為網頁互動元件之重要元件之ㄧ。過去對介面代理人

型態的研究顯示，動態介面代理人擬人程度與擬真程度的設計皆

會影響使用者之喜好。然而，近年來對商業網站上所設置的動態

介面代理人型態多以人類型態進行探討。於此，本研究將進一步

研究商業網站之使用者喜好何種型態之動態介面代理人。此外，

本研究亦將打擾作為另一依變數處理，以探討介面代理人之型態

設計是否會讓使用者產生打擾之感受。 

本研究係以 2×2×2 之因子實驗設計與結構式問卷，探討 8 組

類型之動態介面代理人對旅遊網頁使用者喜好與打擾之影響。透

過便利抽樣之方式，共計發放 520 份問卷，最後以 496 份有效問

卷進行資料分析。 

本研究結果顯示，旅遊網頁的使用者對於低擬人程度與低擬

真程度之動態介面代理人有較高的喜好度，特別是溫和性的介面

代理人更容易獲取使用者之青睞；而使用者認為高擬真程度與具

兇猛性的動態介面代理人置於旅遊網頁中會造成打擾之感受。 
 
 

關鍵字：動態介面代理人(animatd agent)，外貌型態(appearance)，

喜好(likeability)，打擾(irritation)。 
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ABSTRACT 

Animated agent has become one of the most important interactive components on 

a website for promoting service quality and attitude toward the site. According to per-

vious researches about animated agent’s appearance, the realistic and anthropomorphize 

will affect user’s likeability; However, recent studies tend to focus mostly on user’s 

perception of human-like animated agent. In this study, we further research which type 

of animated agent will be preferred to the users surfing through the commercial web-

page. In addition, we also aimed to explore whether the design of an animated agents 

cause users’ irritation. 

2×2×2 experimental design with structural designed questionnaire was conducted 

to understand the impact of users’ likeability and irritation on the 8 types of animated 

agents on the travel website. Through the method of convenient sampling, the design 

finally collected 496 valid samples. 

The result of this study shows that the users prefer to animal-like animated agents, 

especially the friendly one; otherwise, the ferocious and 3D animated agents on the tra-

vel website make user feel irritating. 

 
 

Key words: animated agent, appearance, likeability, irritation. 
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