Hv P CEO M ¢ £ 505e Ruiehl P WT #:55
fe(fe)srmn) @ P R P A EFERRE L E R
EEPERIREY 08 BERY 1 EHALE mh KB

SN g 2 R P ER
e FEEPNE

Az ;‘g e p| CEO #-#  f chig il 8 > #734 CEO #2 2.3
ford o P e e B o @ A AL s
AFY H?‘«W\Jﬂ’\ﬁ“ﬁ% Ak kAP F L 2006 2 2007
2o FHEFATI0BTFAE CEO A o g * 7 CEO 4+
WhHEx (Medlacoverage of CEOs)& CEO # § & fi=% CEO %2 »
i LD 0 CEOBRE TRE

AT B RE 73 i%*@mCEO’ L
fod Fgra o 5B

Bs fk oo

B4 F 1 CEO %% (CEO reputation)  CEO #+-48 % # 5 (mediacoverage
of CEO) » & % 4 % (flrm performance) » 7 # % »z(market

2,

performance) - i 2 # it 14 (strategy dynamism) o



Reputed CEOs and Their Effects on Company Performance and Strategy

Student: Chia-Cheng Chou Advisor: Prof. Sheng-Hui Ko
Prof. Chun-Chieh Liao

Chinese Culture University

ABSTRACT

In this paper, we examine the potential economic value of the chief executive
officers (CEOs) reputation: performance improvement at the firm performance, market
performance and strategy decision. Using a sample of Taiwanese listed firms, during
2006 to 2007, we empirically study 150 CEQOs in the electronic industries. We adopt two
measures media coverage of CEOs and tenure for CEOs reputation that constructing the
reputed CEOs of Taiwan database.

The conclusion shows reputed CEOs. have better firm performance and stock
performance. We aso argue that reputed CEOs are positively related to strategic
dynamism.

Key Words. CEO reputation, ‘Media coverage of ' CEO, Firm performance, Market
performance, Strategy:dynamism,
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