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Group Package Tour and the Senior Adults:
An Exploratory Research
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L 1 participate in the group package tour. A total

of 293 Taiwan senior tourists, 50 years age or
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Finally, implications for tourism marketers
and areas for future research are discussed.
Key Words: group package tour (GPT), foreign
independent tour (FIT), decision-making
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roles’ influences vary over the deci-

sion-making stages while the senior tourist
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