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The Inbound Tounsts' Choice Behavior- for Chinese Food —
The Role of Foodservice in Vacation Choice and Experence
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Abstract

Foodservice i1s a very mmportant section m
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tourism resource. The number of mbound
tounists has increased steadily in recent year
A total of 2,372,232 visitors amtved 1n
1997, wp 059 % from the 2,358,221 m
1996.The official and prvate orgamizations
In our country make great efforts to promote
Chinese food .The Chinese food becomes an
influential factor to attract the mbound
tounists on choosing Taiwan as thewr travel
destmnation 1s an 1ssue worth for discussion.
Our government and related industnes
about the
preferences and consumption behaviors n
the choice of Chinese food and beverage
while ther staying i Taiwan. This study
takes the mbound tourists as the objects for
therr choice
preference and consumption behavior in
Chinese food and beverage, and the role of
foodservice

seriously concem vistors’

research and 1nvestigates

In  vacation choice and
experience. We try to realize the comung
tounists’ recognition toward the sorts, the
charactenstics and the preference of Chinese
food. Besides, therr spending and eating
behavior for food and beverage will also be
taking into consideration m this study.
Moreover, we are eager to find out the role
of Chinese food in choosing Taiwan as their
travel destination. Finally the results of this
study and recommendation will be presented
to our government and related mdustries for

reference in promoting Chinese food.
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