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1. Leisure 

2. Tourism 

3. MICE Industry 

4. RI.T. 

5. B&B 

6. Dark Tourism 

7. Social Carrying Capacity 

8. Hierarchy of Needs Theory 

9. Tourism Satellite Account
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l.intemational tourist 2.intangible product 3.exchange rates 4.seasonality 
5.visitor impact management 6.tourism planning7.supply and demand 

,8.market segmentation 9.carrying capacity 10.sustainable development 
I 1.mass tourism 12.limits ofacceptable change 13.tourism expenditures 
14.accessibility IS.distribution channels 
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